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Evaluation of the Products Supplied by an Economic Interest Group:
Big, Small and Medium Business Approach
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Taking part in the activity of an economic interest
group and creating collective products, business enter-
prises suffer material and non-material costs. Therefore
there arises the wish to use collective products without any
effort to create them, i. e. to apply “parasitic” strategy.
The product supply strategy is worked out according to
Paret’s effectiveness condition when big, medium and
small enterprises take part in the activity of an economic
interest group.

The article presents the results of the analysis of an
economic interest group based on the research by foreign
economist in the aspect of the benefit and costs in partici-
pating in a collective activity and distributing economy
subject according to economic capacity into big, medium
and small business enterprises.

The article distinguishes the main factors conditioning
the stimulation and hindrance of the activity of an eco-
nomic interest group. In order to better define the effec-
tiveness of the activity of an economic interest group, the
factors reducing the effectiveness of group activity are
classified into interior and exterior destructive factors.

Keywords: economic interest groups, benefit differentia-
tion, cost differentiation, interior destructive
factors, exterior destructive factors

Introduction

Topicality of the problem. Every individual in the so-
ciety strives to realize his/her interest. These interests can be
social, economic, political, religious, etc. An organizational
structure — enterprise — unites various individual interests.
The classification of enterprises into profit-seeking and non-
profit organizations manifests different individual interest
groups. Profit-seeking business enterprises give priority to
economic individual interests. A business enterprise is influ-
enced by exterior environment which in its turn is effected
by the business enterprise itself.

The enterprise is mostly influenced by legal surround-
ing. An economic subject can influence this business envi-
ronment rather slightly, however, the merge into an interest
group increases its powers in making strategic decisions and
realizing them. Economic interest groups are considered as
an intermediate chain between policy and economy. Due to
it the benefit of a business enterprise is increased.

The recent forty years have seen the influence pro-
duced by interest groups on the country’s economic envi-
ronment, it has been in the focus of attention.

In 1960 the theoretical researches in the field of union
formation were started (Olson, 1965; Buchanan, Tullock,
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1962), and they conditioned the creation of rent seeking
theory in the 8th decade (Colander, 1984; Moe, 1980).
Rent seeking theory embraces the analysis of interest rep-
resentation effectiveness and resource distribution. The
research conducted in the 9th decade included the analysis
of the influence of interest groups on national growth and
decline. (Olson, 1982; Elster, 1989; Holmstorm, Tirole,
1989; Morris, Su, 1999). Later research dealt with the in-
fluence of economic interest groups on the country’s re-
gional development, environmental policy and the eco-
nomic expansion of developing countries (Pletcher, 2000;
Sopoci, 2001; Rakner, 2001; Gordan, 2001; Horowitz,
Marsh, 2002).

Problem. Voluntary membership in an economic in-
terest group is based on the ratio of cost and the profit
obtained. Given the assumption that an economic subject
acts rationally, the participation in a collective activity will
take place only when costs become lower than the benefit
obtained. It should be noted that the valuation of the ratio
of benefit and costs obtained by economy subjects taking
part in the activity of interest groups is a different, complex
and individual process which depends on the economic and
financial capacity of economy subjects.

Research aim — to evaluate the product presented by
economic interest group in the aspect of benefit and cost
from the point of view of big, medium and small business.

Research tasks:

« to distinguish the main destructive interior and exte-
rior factors in the activity of an economic interest
group;

« to formulate the understanding of the use obtained
and the costs undergone by an economy subject
while participating in a collective activity;

« to present an empirical background for the use ob-
tained and the costs suffered by the economy sub-
ject while taking part in a collective activity.

Research object — economic interest groups.
Research methods — comparative and structural

analysis of scientific economic literature, qualitative and
quantitative analysis, graphic modeling, logic analysis.

Factors Predetermining the Activity of
Economic Interest Groups

The difference of enterprise interests with uneven eco-
nomic capacity predetermines the appearance of interior
destructive factors inside the groups (Figure 1). In order to
reduce the influence of interior destructive factors, it is



expedient to analyse economic interest groups according to
the economic capacity of enterprises participating in their
activity. On the other hand, subjects with bigger or less
economic capacity taking part in the common collective
activity help each other. Big business enterprises support
the membership of small and medium business enterprises
and assign more productive resources for the collective
activity. In their turn, small and medium business enter-
prises participating in the activity of economic interest
groups grant a greater structural power to the group. Hav-
ing a great number of their members, economic interest
groups form a considerable political power in the elections
through the electorial segment which determines the elec-
tion of preferable subjects making economic decisions.

The activity of economic interest groups settles the in-
terrelationship of interior and exterior destructive factors
and group concentrating factors.

The following main interior destructive factors might
be singled out:

« the difference of economic interests (Offe, Wiesen-
thal, 1979; Schmitter, Streeck, 1981). Economic en-
terprises differ in their scale, production, production
processes (mass production, piece production),
market capacity, production consumers (wholesal-
ers, retailers, industrial enterprises), dislocation in

the market (domestic market, foreign market), the
rate of production growth, profitability, financial re-
sources, interior organizational structure, organiza-
tional culture, the code of interior enterprise ethics,
etc. The interests of such specific economic subjects
are often very different.

« the difference of the resource amount possessed by
economic subjects. (Crouch, 1982; van Waarden,
1991). Large enterprises — members assign more re-
sources to the collective activity (financial assets,
information, competent consulting) than small en-
terprises — members. This conditions interrelation-
ship disagreements because of the amount of mem-
ber tax and other target contributions. Big enter-
prises possess the information of hired consultants
which characterizes the present and future situation
in the market. Therefore they are more independent
than small enterprises. A selective stimulation
product is not so much important for them. The lat-
ter product is created by using the information sup-
plied by experts, and expert hiring is closely con-
nected with the increase of the input. The erosion of
the relationship of group members is to some extent
conditions by the difference of the amount of finan-
cial and intellectual resources.
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Figure 1. Internal and external destructive factors of an economics interest group

The following main exterior destructive factors might
be singled out:

« strategy innovations of economic subjects (Bierach,
1997; Alemann, 1996; Beck, Giddens, Lash, 1996;
Hohenthal, 1996). These authors present economic
subjects’ innovations as the striving for rapid return
of investment applying the strategy of short-term
maximization and unwillingness to take part in the
activity of an economic interest group because it is
empirically difficult to prove the influence of eco-
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nomic interest groups on the legislative process as
well as on economic policy formation. Even the ap-
plication of a short-term strategy becomes a de-
structive factor.

« consciousness changes in society with respect to a
collective activity (Hondrich, 1997; Kuhnhardt,
1994; Meier, 1996; Putnam, 1995). These authors
single out evident individual and pluralistic processes
in society as the ones which condition the decrease of
the scale of economic interest group formation.



« economy globalization process (Eichcner, Voelzkow,
1994; Bach, 1994; Isensee, 1995). These authors view
globalization as a factor which makes the role of a na-
tional government much more difficult and this, in its
turn, impedes the activity of economic interest groups
which have influence on the national government while
implementing its objectives. This preconditions the re-
duction of the number of economic interest groups.

« technological structural changes in economy
(Gromling, Lictblau, Weber, 1998; Mangold, 1998).
According to these authors, technological structural
changes in industry determine the growth of the
service sector and the variety of the economic sub-

Benefit obtained from using a collective product

jects performing in that sector. This conditions the
increase of interest difference making interest group
creation much more difficult.

The main stimulating factor in the activity of economic
interest group is the difference between the benefit of a
collective activity and the expenditure due to the participa-
tion in a collective activity. The economic subject evaluat-
ing the benefit obtained from using a collective product
more than the expenses dealing with the input of a collec-
tive activity is to take part in the actions of an economic
interest group. The performance of an economic interest
group is also stipulated by an interdependent support in
supplying collective and selective products.
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Figure 2. Differential valuation of the product benefit supplied by an economic interest group

Differential Evaluation of the Benefit and
Input of the Products Supplied by an
Economic Interest Group

The benefit obtained by an economic subject while
participating in the collective activity of an interest group
in a collective activity is difficult to define. The advantage
received could be defined and classified according to cer-
tain criteria, however, it is difficult to express it in terms of
quantity units (e. g., it is rather difficult to present in mone-
tary units some addition to a certain law influenced by an
economic interest group and to evaluate its advantage and
disadvantage for an enterprise).

Subjects’ economic capacity has influence on benefit

ECONOMIC INTEREST GROUP ECONOMIC

VALUATION CRITERIA

Big enterprise

apprehension while distributing enterprises into big, small
and medium business agents (Offe, Wiesenthal, 1979).

The supply of a collective product makes up the big-
gest part of the activity of an economic interest group.
Economic subjects with a higher economic capacity value
the benefit obtained from using collective products much
more than the subjectecs with less economic power. (Fig-
ure 2, Level 1, Level 2). Presenting much higher evalua-
tion of benefit, the subjects of bigger economic power
want to take part in the activity of the economic interest
group and agree to assign more productive resources for
the creation of a collective product. This conditions the
increase of the resources of an economic interest group as
well as the growth of a collective product supply.
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Figure 3. Valuation criteria of the products supplied by economic interest group
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The subjects of a higher economic capacity perceive
the selective stimulation product of an economic interest
group as representation, public status, change, and the like.
(Schmitter, Streek, 1581). The subjects of less economic
power value much higher the benefit obtained from using
the necessary selective stimulation products (Figure 2,

Level 3). They perceive the product of a selective stimula-
tion as a supply of a specialized information about market
conditions, the acquisition of services with discount which
does not deal with the activity of an economic interest
group, and other services supplied by the association (Fig-
ure 3, van Waarden, 1991).
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Figure 4. Differential valuation of the expenses of products supplied by an economic interest group

The expenses of the economic subject participating in
a collective activity are singled out into: monetary input
(member tax, other target inputs) and non-monetary ex-
penses (knowledge and information of enterprise experts,
alternative expenses of the time lost).

Participating in the collective activity, absolute ex-
penses for the subjects of a greater economic power often
are higher than those for the subjects of lower economic
capacity. On the other hand, the subjects of a bigger eco-
nomic power because of a vast collective production
scale in an economic interest group distribute much easier
the expenses for one production unit than the subjects of
lower economic power do.

The classification of economic subjects according to
their economic power brings to light different evaluation
of their expenses. Big business enterprises tend to value
non-monetary input, while small and medium business
enterprises estimate monetary input (Figure 4, valuation
levels 1, 2, 3, 4).

Empirical Research of Differential Evaluation
of Product Benefit and Input Supplied by an
Economic Interest Group

Seeking to generalize the evaluation of the products
supplied by an economic interest group from the point of
view of big, small and medium business, the author has
presented the main two hypotheses based on the analysis
of different foreign authors’ works: 1. The benefit of the
subjects participating in the activity of an economic in-
terest group and using the products of a collective activity
is understood in close dependence on the power of eco-
nomic subjects. 2. Input value of economic interest group
subjects in creating a collective product is different and
depends on subjects’ economic power.

These important hypotheses have been verified in
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several ways: having constructed a primary question-
naire, the author carried out an intelligent research using
a personal interview; having taken into account experts’
remarks and after having corrected the questionnaires
they have been given for the experts’ evaluation using an
auto questioning way. The experts’ evaluation results
have been supplemented by factual data of Lithuanian
Statistics Department.

Due to the comparison problems conditioned by
Lithuanian industry branches, homogeneous regional
associations integrating different industry branches ac-
cording to a territorial principle have been selected. All
territorially functioning associations in Lithuania have
been chosen as a general sample (N = 8), and a linear
sample has been formed (i. e. all research units have been
included into the sample, n = N = 8). The leaders of all
associations organized according to a territorial principle
have been interviewed.

Because of conditionally not a numerous number of
enterprise leaders, the sample chosen is also linear, con-
sisting of all under research enterprise leaders (n = N =
193). 55 questionnaires have been received from the en-
terprise leaders, 28.5% answered forms.

Before giving questionnaires to the respondents,
questions have been tested by a direct interview with
enterprise leaders and association representatives. The
intelligent research has been followed by corrected ques-
tions and scales.

The data collected allowed to design two different
primary data matrices. The first data matrix has been
devised from the answers of regional association leaders’
responses. The second has been designed out of different
enterprise leaders’ answers. In order to compare the dif-
ference of understanding the benefit supplied by associa-
tions between enterprise and association representatives,
there has been devised the third data matrix uniting the



first two matrices into one. The data is analyzed by Sta-
tistical Package for Social Sciences.

Questionnaires present questions related to the expert
evaluation, and a conventional assessment measurement
ten-point scale is used (Bailey, 1987). Factual data has
been received from Lithuanian Statistics Department.

The research has shown that the benefit of economic
subjects taking part in economic interest group activity is
perceived differently and depends on the subjects’ eco-
nomic power. It could be stated (95%) that the collective
and selective benefit evaluation is viewed differently by
big and small / medium enterprises, while the evaluation
of social benefit does not statistically differ. Big enter-
prises value benefit obtained from a collective product
more than small and medium enterprises: correlation
coefficient Pirston r = 0.607, Cendal tc = 0.668, Spirman
p = 0.686, link is positive, strong and statistically signifi-
cant (p < 0.05). Experts’ evaluation average benefit point
is 5.8 for big enterprise benefit obtained using collective
products. In the case of small and medium enterprises,
experts’ evaluation average benefit point is equal to 4.
Small and medium enterprises value the benefit obtained
from selective stimulation products more than big enter-
prises; correlation coefficient tc = -0.271, p = -0.278, the
link is negative, weak but statistically important (p <
0.05). The benefit of small and medium enterprises ob-
tained from selective stimulation products is 4.5 points
according to experts’ average usefulness evaluation.

Creating a collective product the input value of eco-
nomic interest group is perceived differently and depends
on economic subject power. It could be stated (95%) that
the representatives of big enterprises tend to value non-
monetary input dependence to the association as more
important than small and medium enterprise representa-
tives; coefficient tc = 0.61, p = 0.60, strong statistically
important relationship (p < 0.05). In the case of small and
medium enterprises, experts’ average non-monetary input
evaluation point is 4.2. The evaluation of monetary input
is slightly related to the legal status of the company, Cen-
dal t. = -0.20, Spirman r = -0.20 (p > 0.05), however, it is
statistically insignificant. In spite of the insignificant
correlation, the leaders of small and medium enterprises
tend to value monetary input as more important than big
enterprise leaders. In the case of small and medium en-
terprises, experts’ average monetary input evaluation
point is 4.9, while that of big enterprises is 4.1.

Conclusions

1. The main factor increasing the effectiveness of the
interest realization of the enterprises participating
in the activity of an economic interest group is in-
ter-support of big and small as well as medium en-
terprises supplying collective and selective stimu-
lation products.

2. Big and small as well as medium enterprise differ-
ences and productive resources amount are con-
sidered to be the destructive factors of the activity
of an economic interest group.

3. During the research there have been distinguished
the main exterior destructive factors which let
forecast the activity forms of these groups in a
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global aspect in future.

4. Economic subjects participating in the collective
activity of an economic interest group are classi-
fied according to their economic power. The sub-
jects of uneven economic capacity value differ-
ently the benefit obtained from a collective activ-
ity; the input related to a collective activity is per-
ceived differently as well.

5. On the basis of an empirical research, it has been
stated that the subjects of a higher economic ca-
pacity value much more the benefit obtained from
using a collective product, the subjects of a lower
power tend to value the benefit got from using the
products of a selective stimulation.

6. The subjects of a higher economic power empha-
size non-monetary input dealing with a collective
activity, while the subjects of a lower economic
capacity are for monetary inputs.

7. The classification of subjects according to their
economic power enables to present a more precise
valuation of activity effectiveness of an economic
interest group participation in a collective activity.

References

1.

10.

11.

12.

13.

14.

15.

Alemann, U. Was sind Verbidnde? Bundeszentrale fiir politische
Bildung (Hg.), informationen zur politischen Bildung, Interessenver-
binde, Bonn, 1996.

Bach, M. Transnationale Integration und institutionelle Differen-
zierung: Tendenzen der europdischen Staatswerdung, in: Volker
Eichener/Helmut Voelzkow (Hg.), Européische Integration und ver-
bandliche Interessenvermittlung, 1994.

Beck, U. Lefrexive Modernisierug. Eine Kontroverse / U. Beck, A.
Giddens, S. Lash // Frankfurt am Main, 1996.

Bierach, B. Shareholder Value — Kein Ersatz fiir Gespiir. Wirtscafts-
woche, Nr. 21, 1997.

Buchanan, J.M. The Calculus of Consent / J.M. Buchanan, G. Tul-
lock // Ann Arbor: University of Michigan Press, 1962.

Colander, D.C. Neoclassical Political Economy; Cambridge; 1984, p.
1-13.

Eichener, V. Ko-Evolution politisch-administrativer und ver-
bindlicher Strukturen, in: Wolfgang Streeck (Hg.), Staat und Ver-
binde, 1994.

Elster, J. Nuts and Bolts for the Social Sciences, Cambridge: Cam-
bridge University Press, 1989.

Gordon, S.B. All votes are not created equal: campaign contributions
and critical votes // Journal of politics, ISSN: 0022-3816 Univ. Texas
Press, Austin. 63 (1), 2001.

Gromling, M. Die Industrie — Drehscheibe der globalen Dien-
stleistungsgesellschaft / M. Gromling, K. Lichblau, A. Weber //
Koln, 1998.

Hohenthal, C. Wir erleichtern die Geschifte des Unternehmens.
Lobbyisten in Bonn sehen sich als Dienstleister. FAZ, Bilder und
Zeiten, vom 06.07. 1996.

Holmstorm, B. The Theory of the Firm / B.Holmstorm, J.Tirole,
Handbook of Industrial Organization, Vol. I, Amsterdam: North-
Holland, 1989.

Hondrich, K., O. Der neue Mensch und seine Herkunft. FAZ, Bilder
und Zeiten, vom 31.05. 1997.

Horowitz, S. Explaining regional economic policies in China: interest
groups, institutions, and identities, Communist and post-communist
studies / S.Horowitz, C.Marsh // ISSN: 0967-067x, Elsevier sci Itd,
Oxford. 35 (2), 2002.

Isensee, J. Integrationsziel Europastaat?, in: Ole Due/Marcus Lut-
ter/Jiirgen Scwarze (Hg.), Festchrift fiir Ulrich Everling, Band I, Ba-
den-Baden, 1995.



16. Kiithnhardt, L. Jeder fiir sich und alle gegen alle. Zustand und Zu-
kunft des Gemeinsinns, Freiburg, 1994.

17. Mangold, K. Die Welt der Dienstleistung. Perspektiven fiir Arbeit
und  Gesellschaft im 21 Jahrhundert,  Frankfurt am
Main/Wiesbaden, 1998.

18. Meier, B. Sozialkapital in Deutschland. Eine empirische Skizze,
Beitrige zur Wirtschafts- und Sozialpolitik Nr. 231, IW (Hg.),
Koln. 1996.

19. Moe, T., M. The Organization of, Interests. Incentives and the Inter-
nal Dynamics of Political Interest Groups. Chicago and London:
University of Chicago Press. 1980.

20. Morris, M.W. Social psychological obstacles in environmental
conflict resolution / M.W.Morris, S.K.Su // American behavioral
scientist 42 (8): ISSN: 0002-7642. Sage publications inc, thou-
sand oaks, 1999.

21. Olson, M. The Logic of Collective Action, ISSN: 0023-5962. Cam-
bridge, MA: Harvard University Press, 1965.

22. Olson, M. The Rise and Decline of Nations. ISSN: 0023-5962. New
Haven: Yale University Press, 1982.

23. Pletcher, J. The politics of liberalizing Zambia’s maize markets //
World development 28 (1): ISSN: 0305-750x. Pergamon-elsevier sci-
ence Itd, Oxford, 2000.

24. Putnam, R., D. Browling Alone: America’s Declining Social Capital.
Journal of Democracy, Vol. 6, Nr. 1, 1995.

25. Rakner, L. The pluralist paradox: the decline of economic interest
groups in Zambia in the 1990s // Development and change 32 (3):
ISSN: 0012-155x Blackwell publ. 1td, Oxford. 2001.

26. Sopoci, J. Economic interest groups in Slovak politics in nineties
/I Sociologia 33 (6): ISSN: 0049-1 Slovak academic press ltd,
Bratislava. 2001.

Andrius Guzavicius

Ekonominés interesy grupés teikiamy produkty vertinimas
stambaus, smulkaus ir vidutinio verslo poZiariu

Santrauka

Verslo imonés, dalyvaudamos ekonominés interesy grupés veik-
loje bei kurdamos kolektyvini produkta, patiria materialiy bei nema-
terialiy kasty, todél atsiranda noras vartoti kolektyvinius produktus
neprisidedant prie jy suklrimo, tai yra laikytis ,,veltédZiavimo*
strategijos. Darbe suformuota kolektyvinio produkto teikimo strate-
gija pagal Pareto efektyvumo salyga, kai ekonominés interesy grupés
veikloje dalyvauja stambios, smulkios ir vidutinés monés.

Siame straipsnyje, remiantis uZsienio ekonomisty moksliniais
darbais, pateikiami ekonominés interesy grupés veiklos analizés
rezultatai dalyvaujant kolektyvinéje veikloje gaunamos naudos ir
patiriamy kasSty aspektu, skirstant Gikio subjektus pagal ekonominj
pajéguma | stambaus, smulkaus ir vidutinio verslo imones.

Darbe skiriami pagrindiniai veiksniai, skatinantys ekonominés
interesy grupés veikla ar ja stabdantys. Siekiant tiksliau apibrézti
ekonominés interesy grupés veiklos efektyvuma, ji mazinantys veik-
sniai skirstomi i vidinius ir iSorinius destrukcinius veiksnius.

Visuomenéje kiekvienas individas siekia igyvendinti savo in-
teresus. Sie interesai gali biti labai jvairts: socialiniai, ekonominiai,
politiniai, religiniai ir pan. Pavienius individus jungianti organizaciné
struktira — {moné — vienija {vairius individy interesus. [mones
skirstant | pelno siekiancias ir pelno nesiekiancias, vyrauja ir skirtin-
gos individy interesy grupés. Pelno siekianéioje verslo jmonéje pri-
oritetas yra teikiamas ekonominiams individy interesams. Verslo
imong veikia iSoriné aplinka, kurig savo ruoZtu veikia ir pati verslo
imoné. Ypa¢ imong veikia teisiné aplinka. Tiesiogiai Sia verslo ap-
linka ekonominis subjektas gali paveikti neZymiai, taciau eko-
nominiams subjektams susijungus i interesy grupg¢ ju daroma jtaka
strateginius ekonominius sprendimus priimantiems ir juos igyvendi-
nantiems ekonominiams subjektams gerokai padidéja. Ekonominés
interesy grupés yra traktuojamos kaip tarpiné grandis tarp politikos ir
ekonomikos. Jos déka kyla verslo imoniy gerové.

SavanoriSka naryst¢ ekonominéje interesy grupéje yra
grindZiama kaSty ir gaunamos naudos santykiu. Esant prielaidai, jog
ekonominis subjektas elgiasi racionaliai, kolektyvinéje veikloje bus
dalyvaujama, kai kaStai taps maZesni uZ gaunama nauda. Biitina

pazyméti, kad ekonominiy subjekty, dalyvaujanciy interesy grupés
veikloje, gaunamos naudos ir kaSty santykio vertinimas yra skirtin-
gas, sudétingas ir individualus procesas, priklausantis nuo eko-
nominiy subjekty ekonominio ir finansinio pajégumo.

D¢l nevienodo ekonominio pajégumo imoniy interesy skirtin-
gumy ekonominés interesy grupés viduje (atsiranda vidiniy ardan-
¢iyju veiksniy) Siekiant sumazinti Siy veiksniy poveiki, tikslinga
analizuoti ekonomines interesy grupes pagal ju veikloje dalyvaujan-
¢iy imoniy ekonominj pajéguma. Kita vertus, ekonominés interesy
grupés bendroje kolektyvinéje veikloje dalyvaujantys didesnio ir
maZesnio ekonominio pajégumo verslo subjektai padeda vieni
kitiems. Stambaus verslo jmonés remia smulkaus ir vidutinio verslo
imoniy narystg, skirdamos kolektyvinei veiklai daugiau gamybiniy
iStekliy. Savo ruoztu smulkios ir vidutinés verslo jmonés, dalyvau-
jancios ekonominés interesy grupés veikloje, suteikia grupei didesng
struktlring galia (angl. Structural Power). Ekonominés interesy
grupés dél didelio nariy skaiCiaus suformuoja didelg politing galia
rinkimuose turintj rinkéjy segmenta, kuris lemia strateginius eko-
nominius sprendimus priimanciy pageidautiny subjekty iSrinkima.

Ekonominés interesy grupés veikla lemia grupes ardanciy bei
grupes telkianiy vidiniy ir iSoriniy veiksniy tarpusavio saveika.
Skiriami Sie pagrindiniai vidiniai ardomieji veiksniai:

e ckonominiy interesy skirtingumas. Ekonominio pobiidZio
imonés ar organizacijos tarpusavyje skiriasi dydziu, gami-
nama produkcija, gamybos procesu (masiné gamyba, vienet-
iné gamyba), galia rinkoje, produkcijos vartotojais (didmen-
ininkai, mazmenininkai, pramonés jmonés), dislokacija rin-
koje (vidaus rinka, uZsienio rinka), gamybos augimo tempais,
pelningumu, finansiniais iStekliais, vidine organizacine struk-
tira, organizacine kultira, vidiniu {monés etikos kodeksu ir
t.t. Dél $iy specifiniy skirtumy ekonominiy subjekty interesai
daznai blina skirtingi;

e cekonominiy subjekty turimy iStekliy dydZio skirtingumas.
Didelés imonés narés kolektyvinei veiklai skiria daugiau
iStekliy (piniginés 1éSos, informacija, kompetentingas konsul-
tavimas) nei mazos jmonés narés. Todél tarp grupés nariy at-
siranda tarpusavio nesutarimy dél nario mokes¢io dydZio,
kity tiksliniy inasy. Didelés imonés disponuoja samdomy
eksperty teikiama informacija, apibudinancia dabarting ir
busima situacija rinkoje, tod¢l yra savarankiSkesnés ir labiau
nepriklausomos nei maZzos imonés. Joms maZiau reikSmeés
turi selektyvaus skatinimo produktas. Jis kuriamas naudojant
eksperty teikiama informacija, o eksperty samdymas
neiSvengiamai susijg¢s su sanaudy padidéjimu. Finansiniy ir
intelektualiyjy iStekliy dydZio skirtumai tam tikru laipsniu
salygoja grupés nariy tarpusavio santykiy erozija.

Prie iSoriniy ardomyjy veiksniy priskiriama:

e ckonominiy subjekty strategiju novatoriSkumas. Ekonominiy
subjekty novatoriSkumas suprantamas kaip siekimas greitai
gauti jplauky i§ investuoto kapitalo, taikant trumpalaik¢
pelno maksimizavimo strategija, ir nesuinteresuotumas daly-
vauti ekonominés interesy grupés veikloje, nes ekonominiy
interesy grupiy daroma jtaka jstatymy leidybos procesui, kaip
ir ekonominés politikos formavimui, empiriskai sunkiai iro-
doma. Vien tik trumpalaikés strategijos taikymas tampa ar-
domuoju veiksniu;

e samonés pokyciai visuomenéje kolektyvinés veiklos
atzvilgiu. ISskiriami visuomenéje pastebimi individualistiniai
ir pliuralistiniai procesai, salygojantys ekonominiy interesy
grupiy formavimosi masto mazéjima;

o ckonomikos globalizacijos procesas. Globalizacija mazina
nacionalinés vyriausybés vaidmenj ekonomikoje, o tai savo
ruoztu trukdo ekonominéms interesy grupéms, darancioms
itaka nacionalinei vyriausybei, igyvendinti savo tikslus. D¢l
to mazéja ekonominiy interesy grupiy.

o technologiniai struktiiriniai pokyciai ekonomikoje. Tech-
nologiniai  struktiiriniai pokyc¢iai pramoneje salygoja
paslaugy sektoriaus plétra ir didel¢ jame veikianciy eko-
nominiy subjekty jvairovg. D¢l to didéja interesy skirtingu-
mai, sunkiau kuriasi ekonominiy interesy grupés.

Svarbiausias ekonominés interesy grupés veikla skatinantis
veiksnys yra skirtumas tarp naudos i§ kolektyvinés veiklos ir sanaudy
dél dalyvavimo kolektyvinéje veikloje. Ekonominis subjektas, labiau
vertinantis nauda, gaunamg vartojant kolektyvini produkta, nei su
kolektyvine veikla susijusias sanaudas, dalyvaus ekonominés interesy
grupés veikloje. Ekonominés interesy grupés veikla taip pat skatina



ekonominiy subjekty tarpusavio rémimas teikiant kolektyvinius ir
selektyvaus skatinimo produktus.

Ekonominio subjekto gaunama nauda dalyvaujant interesy
grupés kolektyvinéje veikloje yra sunkiai apibréZiama. Gaunamag
nauda galima jvardyti ir klasifikuoti pagal tam tikrus kriterijus, ta¢iau
ja sunku iSreiksti kiekybiniais vienetais. Naudos suvokimui jtakos
turi subjekty ekonominis pajégumas jmones skirstant | stambaus,
smulkaus ir vidutinio verslo imones.

Didziaja ekonominés interesy grupés veiklos dali sudaro kolek-
tyvinio produkto teikimas. Didesnio ekonominio pajégumo eko-
nominiai subjektai, labiau nei maZesnio ekonominio pajégumo sub-
jektai, vertina nauda, gaunama vartojant kolektyvinius produktus.
Labiau vertindami nauda, didesnio ekonominio pajégumo subjektai
norés dalyvauti ekonominés interesy grupés veikloje ir sutiks skirti
daugiau turimy gamybiniy iStekliy kolektyviam produktui kurti. Dél
to didéja finansiniai, Zzmogiskieji ir kiti ekonominés interesy grupés
iStekliai, o kartu ir teikiamas kolektyvinis produktas.

Didesnio ekonominio pajégumo subjektai ekonominés interesy
grupés selektyvaus skatinimo produkta suvokia kaip reprezentacija,
visuomeninj statusa, patikimuma ar pan. MaZesnio ekonominio pa-
jégumo subjektai labiau vertina nauda, gaunama vartojant ekonomi-
nés interesy grupés teikiamus selektyvaus skatinimo produktus. Se-
lektyvaus skatinimo produkta jie suvokia kaip specializuotos infor-
macijos apie rinkos salygas teikima, ivairiy su ekonominés interesy
grupés veikla nesusijusiy paslaugy jsigijima su nuolaida, kitas aso-
ciacijos teikiamas paslaugas.

Kolektyvingje veikloje dalyvaujanéio ekonominio subjekto
sanaudos skirstomos | pinigines (nario mokestis, kiti tiksliniai jnasai)
ir nepinigines (imonés eksperty Zinios ir informacija, alternatyvinés
prarasto laiko sanaudos).

Absoliucios sanaudos, dalyvaujant ekonominés interesy grupés
kolektyvinéje veikloje didesnio ekonominio pajégumo subjektams,
daznai blina didesnés nei dalyvaujant maZesnio ekonominio pa-
jégumo subjektams. Kita vertus, didesnio ekonominio pajégumo
subjektai dél didelés gamybos apimties su kolektyvine veikla eko-
nominéje interesy grupéje susijusias sanaudas lengviau paskirsto
vienam produkcijos vienetui nei mazesnio ekonominio pajégumo
subjektai.

Ekonominius subjektus skirstant pagal ju ekonominj pajéguma,
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iSryskéja skirtingas ju sanaudy vertinimas. Stambios verslo imonés
labiau linkusios vertinti nepinigines sanaudas, o smulkaus ir vidutinio
verslo imonés — pinigines sanaudas. Remiantis atlikto tyrimo
duomenimis, darbe buvo suformuluotos tokios i§vados:

1. Pagrindinis veiksnys, didinantis ekonominés interesy grupés
veikloje dalyvaujanéiy imoniy interesy realizavimo efekty-
vumg yra stambaus ir smulkaus bei vidutinio dydZzio imoniy
tarpusavio rémimas teikiant kolektyvinius ir selektyvaus ska-
tinimo produktus.

2. Prie pagrindiniy ekonominés interesy grupés veikla ardanciy
veiksniy priskiriami stambaus, smulkaus ir vidutinio dydZio
imoniy ekonominiy interesy skirtingumai bei turimy gamy-
biniy iStekliy dydZzio skirtingumai.

3. I8skirti pagrindiniai ekonominés interesy grupés veikla ar-
dantys iSoriniai veiksniai leidZia prognozuoti §iy grupiy veik-
los formas globaliniu aspektu ateityje.

4. Ekonominiy interesy grupiy kolektyvinéje veikloje dalyvau-
jantys ekonominiai subjektai klasifikuojami pagal ju eko-
nominj pajéguma. Nevienodo ekonominio pajégumo subjek-
tai dalyvaujant kolektyvinéje veikloje gaunama nauda vertina
skirtingai, su kolektyvine veikla susijusios sanaudos su-
vokiamos taip pat skirtingai.

5. Remiantis empirinio tyrimo duomenimis, nustatyta, kad
didesnio ekonominio pajégumo subjektai labiau vertina
nauda, gaunamg vartojant kolektyvini produkta, maZesnio
ekonominio pajégumo subjektai — nauda, gaunama vartojant
selektyvaus skatinimo produktus.

6. Didesnio ekonominio pajégumo subjektai labiau akcentuoja su
kolektyvine veikla susijusias nepinigines sanaudas, maZesnio
ekonominio pajégumo subjektai — pinigines sanaudas.

7. Pateikta subjekty klasifikacija pagal ekonominj pajéguma
igalina tiksliau jvertinti ekonominés interesy grupés veiklos
efektyvuma kolektyvinéje veikloje dalyvaujancio eko-
nominio subjekto poZiliriu.

Raktazodziai: ekonominés interesy grupés, naudos diferenciacija,
kasty diferenciacija, vidiniai ardomieji veiksniai, iSori-
niai ardomieji veiksniai
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