Inzinerine Ekonomika-Engineering Economics, 2012, 23(3), 319

Information about article authors

Ruth ALAS Prof. Dr. of Philosophy (Economics), Estonian Business School, Vice-Rector for Scientific Affairs, Head of Management Department; e-
mail ruth.alas@ebs.ee

Jose A. CAMACHO BALLESTA Prof. Dr. of Economics, University of Granada, Institute of Regional Development, Campus de Cartuja,
Department of International and Spanish Economics, Spain; e-mail jcamacho@ugr.es

Jurgita BRUNECKIENE Assoc. Prof. Dr. of Social Sciences (Economics), Kaunas University of Technology, Faculty of Economics and
Management, Department of Business Economics; e-mail jurgita.bruneckiene@ktu.lt

Renata CINCIKAITE Ph.D of Social Sciences (Economics), Vilnius Gediminas Technical University, Faculty of Business Management,
Department of Business Technologies; e-mail renata.cincikaite@vgtu.lt

Milda DAMKUVIENE Dr. of Social Sciences (Management and Administration), Siauliai University, Vice Dean of the Faculty of Social Sciences; e-
mail milda.d@smf.su.lt

Edmundas JASINSKAS Assoc. Prof. Dr. of Social Sciences (Economics), Lithuanian Academy of Physical Education, Faculty of Sports
Education, Sport Management, Department of Economics and Sociology; e-mail edmundas.jasinskas@gmail.com

Akvile KILIJONIENE Assoc. Prof. Dr. of Social Sciences (Economics), Klaipeda University, Faculty of Social Sciences; e-mail
akvile.kilijoniene@ku.lt

Zuzana KRECKOVA Ph.D., Assistant Professor of Cross-Cultural Communication, University of Economics, Faculty of International Relations,
Prague, Czech Republic; zuzana.kreckova@vse.cz

Yulia MELIKHOVA Dr. of Economics, University of Granada, Institute of Regional Development, Spain; e-mail yumeli@correo.ugr.es

Rimantas MIKALAUSKAS Assoc. Prof. Dr. of Social Sciences (Management and Administration) Lithuanian Academy of Physical
Education, Faculty of Sports Education, Sport Management, Department of Economics and Sociology; e-mail r.mikalauskas@ Ikka.lt

Matjaz MULEJ Ph.D. of Systems Theory and in Management, University of Maribor, Faculty of Economics & Business, Slovenia; e-mail mulej@uni-mb.si

Zlatko NEDELKO Ph.D. of Business, University of Maribor, Faculty of Economics and Business, Department of Organization and Informatics,
Slovenia; e-mail zlatko.nedelko@uni-mb.si

Jitka ODEHNALOVA Ph.D., Assistant Professor of Cross-Cultural Communication and Retailing, University of Economics, Faculty of International
Relations, Prague, Czech Republic; e-mail jitka.odehnalova@vse.cz

Manuel HERNANDEZ PEINADO Prof. Dr. of Economics, University of Granada, Institute of Regional Development, Campus de Cartuja,
Department of International and Spanish Economics, Spain; e-mail mhpeinad@ugr.es

Evandzelina PETUKIENE Dr. of Social Sciences (Management and Administration), Siauliai University, Faculty of Social Sciences, Department of
Management; e-mail eva@smf.su.lt

Vojko POTOCAN Ph.D. of Business, University of Maribor, Faculty of Economics and Business, Slovenia; e-mail vojko.potocan@uni-mb.si
James REARDON Prof. of Marketing University of Northern Kolorado, Monfort College of Business, USA; e-mail james.reardon@unco.edu

Zaneta SIMANAVICIENE Prof. Habil. Dr. of Social Sciences (Economics), Kaunas University of Technology, Faculty of Economics and
Management, Department of Business Economics; e-mail zaneta.simanaviciene@ktu. It

Lina SINEVICIENE PhD Student of Social Sciences (Economics), Kaunas University of Technology, Faculty of Economics and Management,
Department of Finance; e-mail lina.sineviciene@ktu.lt

Dalia STREIMIKIENE Prof. Dr. of Social Sciences (Economics), Mykolas Romeris University, Faculty of Economics and Finnace,
Management Department of International Trade and Customs; e-mail dalia@mail.lei.lt

Biruta SVAGZDIENE Assoc. Prof. Dr. of Social Sciences (Management and Administration), Lithuanian Academy of Physical Education,
Faculty of Sports Education, Sport Management, Department of Economics and Sociology; e-mail b.svagzdiene@gmail.com

Rigita TIJUNAITIENE Assoc. Prof. Dr. of Social Sciences (Management and Administration), Siauliai University, Vice Dean of the Faculty of
Social Sciences, Department of Management; e-mail rigita@smf.su.lt

Ulle UBIUS Ph.D. Student of Management Science (Philosophy), Estonian Business School; e-mail ylle.ybius@ebs.ee

Asta VASILIAUSKAITE Prof. Dr. of Social Sciences (Management), Kaunas University of Technology, Faculty of Economics and Management,
Department of Finance; e-mail asta.vasiliauskaité@ktu. It

Andzej VOLOCHOVIC Ph.D., Kaunas University of Technology, Faculty of Economics and Management, Department of Bussiness Economics; e-
mail andzej.volochovic@ktu.lt

Tao ZHANG Dr. of Economics, Macao Polytechnic Institute, School of Public Administration; e-mail taozhang7608@hotmail.com

-319 -


mailto:ruth.alas@ebs.ee
mailto:jurgita.bruneckiene@ktu.lt
http://www.vv.vgtu.lt/en/
http://www.vtk.vv.vgtu.lt/en/
mailto:renata.cincikaite@vgtu.lt
mailto:milda.d@smf.su.lt
mailto:yumeli@correo.ugr.es
mailto:mulej@uni-mb.si
mailto:zlatko.nedelko@uni-mb.si
mailto:jitka.odehnalova@vse.cz
mailto:eva@smf.su.lt
mailto:vojko.potocan@uni-mb.si
mailto:james.reardon@unco.edu
mailto:remigijus.ciegis@aula.vukhf.lt
mailto:rigita@smf.su.lt
mailto:ylle.ybius@ebs.ee
mailto:andzej.volochovic@ktu.lt

