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Recent years globalization processes, growing competition and pressure in the market rise new challenges for managers
and enterprises. New strategies, valued decisions, new ways of thinking are implied in business. But there are some
traditional viewpoints to business which creates added value. One of them is entrepreneurship. The phenomenon is known
from the times than business was not so much researched as now is. The value and meaning of this phenomenon is
important and even growing.

Entrepreneurship can be described by the features of its expression. These features in the article are crystallized from
theoretical research works on entrepreneurship and the whole of them reflects the modern concept of entrepreneurship in
an enterprise nowadays. Development of features of entrepreneurship’s expression strongly depends on the economic and
society transformations. The features encounter economic, managerial, social cohesion and technological activities in the
enterprise.

As the theoretical analysis allowed to identify and to ground the features of entrepreneurship’s expression in an
enterprise, an empirical analysis of the development of features is important and useful in practice. Entrepreneurship is
tightly connected with small and medium-sized enterprises (SMEs). Expression of entrepreneurship is more intensive in
SMEs.

Important support for SMEs is structural funding from the European Union (EU). Financial support goes under
appropriate priorities, there is often declared that innovative entrepreneurial SMEs have to be supported in the
documents. So, possible expression of entrepreneurship and its features is researched in this article in this kind of projects
supported by the European Commission (EC) as to clarify how the concept of entrepreneurship is understood by the
experts valuating projects and giving funding for the SMEs.

The other part of empirical research is based on the Lithuanian enterprises, treated as innovative. Such environment as a
science park could give the appropriate conditions to the enterprises for implying and developing entrepreneurship. So,
interviewing enterprises of Kaunas University of Technology (KTU) Regional Science Park might disclose the view of
business practitioners to the expression of entrepreneurship. They could value the features of entrepreneurship’s
expression from innovative SMEs attitude.

Empirical research methods: content analysis of SMEs supporting projects; interview of experts (managerial staff) of
enterprises of KTU Regional Science Park.

The research results conclude that development of the features of entrepreneurship’s expression depends on economic
transformations, also is related with new innovation, technologies, and knowledge used. The pressure of competitors
makes impact on activity directly. The society pressure raises conditions for social features’ development. The
consolidated features of entrepreneurship’s expression are meaningful and important as well as newly developed features.

Keywords: entrepreneurship, features of entrepreneurship’s expression, innovation, new technologies, knowledge.

Introduction

The theoretical conception of entrepreneurship and
perception of entrepreneurship in business practice reflect
that there could be disclosed essential features, which are
expressing in such activities of an enterprise as economic,
managerial, social cohesion, and technological. The
conception of entrepreneurship in business changes as it
does in every human activity. Recently essential economic
transformation develops towards the knowledge-based
one. It is possibility, that this process would influence the
conception of entrepreneurship in an enterprise.

An interest exists what features of entrepreneurship’s
expression are needed to develop. Some of the features

might become not as important as they are now. So, the
theoretical interest exists, but also it is important to
business practice, especially when business quality, its
perspectives are valued, and entrepreneurship is promoted.

As recent economics transforms to knowledge-based,
society becomes knowledge-based society, the theoretical
and practical interest develops to accumulate the
information and considerations from different scientific
sources, and to synthesize the model of expression of
entrepreneurship, reflecting the modern conception of
entrepreneurship in an enterprise.

It becomes rational to analyze supported by European
Commission (EC) projects for small and medium-sized
enterprises (SMEs) and to clarify what new features of
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expression of entrepreneurship might find out. It is
interesting to know what features might become stronger
and more or less actual.

Although business from its nature is dynamic, but
inertia is also its feature. Entrepreneurship helps to reach
the most important aim of business — profitability.
Business subjects are not evenly prepared and intense to
imply entrepreneurial factors in their activity. The existing
business environment and other objective circumstances
do the huge influence.

So, the scientific problem of the research is
identifying of consolidated features of entrepreneurship’s
expression in an enterprise; what features are developed by
recent economic and society transformations; how
innovative business subjects react to such changes.

The aim of the research is identifying of theoretical
features of entrepreneurship’s expression, developed
through the recent few hundred years of economic
development; foreseeing, which features might be
developing and getting stronger by  supporting
entrepreneurship by EC projects; defining how
development of features of entrepreneurship’s expression
is valued by innovative business practitioners.

Research methods: content analysis of SMEs
supporting projects; interview of experts (managerial staff)
of enterprises of Kaunas University of Technology (KTU)
Regional Science Park.

The  theoretical analysis of  features of
entrepreneurship’s expression might be consolidated by
the first hypothesis that the development of features of
entrepreneurship’s expression and economic societal
development, its transformations has an existing
connection.

Getting in touch with the conception of SMEs projects
supported by EC level the second hypothesis arises that
new features of entrepreneurship’s expression in an
enterprise form or the new preconditions arise for new
features development. These new features are related with
societal economic transformations and rising efforts
fighting with growing ecological problems and social
stress between various social groups.

Theoretical and practical interest how the features of
entrepreneurship’s expression are valued by Lithuanian
innovative business representatives might be fulfilled by
interviewing the managers of enterprises KTU Regional
Science Park. The third hypothesis of the research states
that because of the inertia of business the enterprises of
KTU Regional Science Park should differentiate viewpoint
valuating the features of entrepreneurship’s expression.
More emphasis should be devoted to the consolidated
features.

Theoretical features of entrepreneurship’s
expression in an enterprise

As theoretical research problem reveals,
entrepreneurship’s concept is changing depending on
economic and social development and its transformation.
Importance of entrepreneurship as phenomenon is
nevertheless smaller than in previous economic situation,
but the context and its perception might be different.

Analyzing research works on entrepreneurship and
related questions (Shumpeter, 1934; McClelland, 1961;
Shapero, 1975; Vesper, 1980; Pinchot & Pinchot, 1983;
Hisrich, 1986, 1989; Siropolis, 1986; Peters, 1989;
Drucker, 1992; Lydeka, 1996, 2000, 2001; Mintzberg,
1998; Jucevicius, 1998; Swedberg, 2000; Messeghem,
2003; Grebel, 2004; Zakarevicius, 2004; Stokes, 2004;

Bannock, 2005; Fuller, 2001, 2006; Warren, 2006;
Ginevicius & Sudzius, 2006; Kvedaravicius, 2006;
Krisciunas & Daugeliene, 2006; Janiunaite, 2007;

Duening, 2010; Down, 2010; Bygrave, 2011; Greblikaite,
2011; Marshall, 2011 and others), and the evolution of
research schools, it is possible to identify features of
entrepreneurship’s expression as qualitative category of
business. Those features can be divided into the
appropriate groups. Those groups encounter different
theoretical features of entrepreneurship’s expression in
economic, managerial, social cohesion, and technological
(also environmental) activity of the enterprise. Those
mentioned features are crystallized analyzing scientific
theories of economy, and management, starting from J.
Schumpeter works and reflect the context of
entrepreneurship’s concept in the economy, based on
knowledge, innovation and technologies (see Table 1).
They consist of a compound reflecting a modern concept
of entrepreneurship in an enterprise.

Complexity of entrepreneurship’s  phenomenon
implicates further research. One of the important questions
is how to evaluate expression of entrepreneurship. The
question is fragmentally analyzed in mentioned theoretical
works and implicates more detailed studies in this sphere.

Combination of theoretical features of
entrepreneurship’s expression can disclose perception of
expression in an appropriate researched area or object. The
whole compound of features should reflect fuller
perception of entrepreneurship and penetration in practice,
developing innovative, competitive, knowledge, and
technology based entrepreneurial business.

Research methodology

Research is based on two researching objects — EC FP-
6 supported projects for SMEs (2002-2006) and enterprises
of KTU Regional Science Park. The research aim is to
identify the features of entrepreneurship’s expression in
projects as to clarify the experts’ opinion on analyzed
features. The detailed aim of this research was to identify
theoretical features in practice, to confirm the existing and
to find the new developed if there were any.

Three groups of projects were analyzed: Collective
Research, Co-operative Research and Economic and
Technological Development projects, devoted to SMEs’
development in the EU. 213 projects have been analyzed.
The results of content analysis allowed to fulfill the cluster
analysis of features expressed in the projects.
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Table 1

The compound of modern features of entrepreneurship’s expression in an enterprise

Economic activity

Striving for profitability

Activity effectiveness

Striving for competitiveness

Economic risk

Economic vitality

Strengthening of financial investments .-~
Risk capital investments L
Development of production/ servicgs’ process
Coordination of production factors

Activity dynamics / Pie
Added value creation /'l .~
Development of the value of trade mark ’,’
Creation of new job places ! !

- Friendliness to problematic social groups

Social cohesion activity
Responsiveness to the owner
Responsiveness to investors
Responsiveness to employees
Responsiveness to society

Managerial activity \ [
Innovation creation and usagé N
Knowledge creation and usagé\ N
Human resources quality and m‘cmagement >
Learning and training N

Team work motivation N

Leadership .
Meaning of decision making ~-o.
Entrepreneurial motivation

Development of intrapreneurship

Networking

Virtuality

Consumer needs* research

Change management

Organizational development

Implementation of sustainable development concept

| Apphance of new (prqductlon) technologies

Implemeritation of cleaner production

Technologi,cal (al30 environmental) activity
Appllance/ of scientific hnd technological research and
their restlts /

Usage of information’ technologies
Saving of non repéwable resources
Implementatiefi of cyclical production

Source. Greblikaite J., 2011.

The analysis of the projects was fulfilled in such steps:

1) based on theoretically identified features of
entrepreneurship’s expression the content analysis
was fulfilled; the frequency of features was
identified;

2) cluster analysis was made for the expressing
features;

3) results of the empirical research were concluded.

The other part of the research is a research based on
interviewing managers of enterprises of KTU Regional
Science Park. The enterprises of the park are considered
highly entrepreneurial, competitive, and innovative. For
that reason they are meaningful and appropriate for
research of features of entrepreneurship’s expression. The
aim of interview was to identify important features
expressing in the activity of enterprises of KTU Regional
Science Park. The interviewed experts were managers of
the highest or middle level, with high education, had to be
acquainted very good with the analyzed question.

KTU Regional Science Park joins 44 enterprises and 25
enterprises — as associate members'. Interview was
fulfilled in 12 enterprises, found as the most progressive
and competitive in the park. The enterprises have different

' www kte.lt

activity: information technologies, consultancy business,
advertising, new IT products, and scientific services.
Interview has been fulfilled in enterprises: joint-stock
company “Balteck”, joint-stock company “Dami Digital”,
joint-stock company “Elinta”, joint-stock company
“Fotofabrikas”, a firm of scientific services “GTV?”, joint-
stock company “Infora”, joint-stock company ‘“Net
Frequency”, joint-stock company “Optimal Group”, joint-
stock company “Soft Artis”, joint-stock company “TPS”,
joint stock company “Uniplicity”, joint-stock company
“Valdymo sistemu programavimo centras’.

The research instrument was an interview
questionnaire. The questionnaire was constructed from 5
parts, based on theoretical reasoning of researched
features. The first part of questionnaire is devoted to
relativity of features. The second part is appointed to
research the meaning of features for overall business
success. Features meaningful for Lithuanian business are
presented and evaluated by managers of the park in the
third part. The fourth part of interview questionnaire was
constructed for displaying features in researched
enterprises. The fifth part of questionnaire was constructed
for evolution of features of entrepreneurship’s expression.
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Question types are various for seeking to guarantee
reliability and exactness of information, as well as
informativity.

The analysis of experts’ evaluation results was fulfilled
in such steps:

1) sources and factors influencing and changing the

concept of entrepreneurship were analyzed,

2) the most important features of entrepreneurship’s
expression for overall business and Lithuanian
business were identified;

3) features expressing in the enterprises of KTU
Regional Science Park were ranked;

4)  the results of expert’s interview were concluded.

The new features of entrepreneurship’s
expression in an enterprise, influenced by
economic transformations

Entrepreneurship is an old phenomenon, researched
even from 17" century by Richard Cantillon 1730. The
essence of entrepreneurship has not changed, but talking
about its expression in business there are some changes
and they might be valued as essential. The theoretical
analysis of entrepreneurship revealed that the essence of
the phenomenon could be described by its expression’s
features in an enterprise.

There are some traditional features not concerned by
time and economic transformations. Profitability,
economic risk, risk capital investments, entreprencurial
motivation are traditional features of entrepreneurship’s
expression.

The new features have become important because of
changing economic and business environment. Especially
important is technological development which influenced
by innovation creation and usage, appliance of new
technologies, usage of information technologies, as also
networking. Virtuality expression became visible and of
growing importance. Knowledge creation and usage is also
one of the new features development of which is based on
preconditions of knowledge-based economy.

Also the growing competition has changed the
management methods. Some important changes in
enterprises’ management has changed the expression of
entrepreneurship as well. Human resources’ quality and
management, learning and training, team work motivation,
leadership, meaning of decision making, change
management, organizational development have became
natural and useful in enterprises’ management systems.

In the 1990s the conception of social responsibility in
business became popular and often discussed (Krisciunas
& Rinkevicius, 2002). Features related with social
responsibility of business became important and to
entrepreneurs as the concept of sustainable development
became modern in an enterprise in these years also. The
entrepreneurs have developing their activity based on new
assumptions and preconditions arising from the economic
transformations. The strengthening competition rises new
goals and new requirements for business even the small
one and/ or entrepreneurial.

Theoretical analysis made in the article confirmed the
first hypothesis of the research that the development and
change of features of entrepreneurship’s expression and

economic societal development, its transformations has the
existing connection.

The evaluation of features of entrepreneurship’s
expression by business practitioners

The content analysis of SMEs projects supported by
EC level indirectly presented the appropriate results. It
became obvious that in supported activity of enterprises
were important such features as development of
production/ services process, coordination of production
factors, profitability, competitiveness, economic vitality.
Also important care innovation creation and usage,
appliance of new technologies, appliance of scientific,
technological research and their results because the EC
promotes spread of innovation. Expression and importance
of such features is connected with the priorities of projects.

From managerial activity in an enterprise the most
important features of entrepreneurship’s expression are
human resources’ training and learning, quality and
management, also consumer needs’ research.

Projective activity creates appropriate motives and
financial support for solving ecological problems as
sustainable development reveals new goals and aims.
Saving resources and cleaner production are often
expressed features in innovative SMEs supporting projects
by the EC. In enterprises social responsibility features
were not clearly expressed or supported in SMEs projects
supported by EC.

Goals and tasks of the projects promoting SMEs in the
European Union (EU) are related with progressive
dimensions of business development. The most important
task for European business is to be competitive in global
market and to resist growing competition from China and
other markets. One of the strengths of SMEs is strong
entrepreneurial ability supported by national and the EU
levels. The EC reveals a lot of recommendations how to
develop business, and development of entrepreneurship is
almost necessary in SMEs. Promoting innovation, new
technologies, knowledge transfer is the most popular and
modern ways of supporting SMEs. So, these requirements
develop a need of such features of entrepreneurship’s
expression externally as also internally from the
enterprises themselves, striving to get financial support
from different sources. The emphasis of innovation, new
technologies, information technologies, new production
methods exist supporting SMEs. Sustainable development
features are promoted as well as they become inseparable
from entrepreneurial business also. Social responsibility
factors are mentioned in the EC documents. The
precondition for development of social cohesion between
society and business form, and the pressure is more and
stronger from society itself.

According the research results the second hypothesis
can be treated as true because the external pressure of
markets and internal development of business itself
promote new features or one or another become stronger in
different time periods.

The research of features of entrepreneurship’s
expression in KTU Regional Science Park was made by
interviewing the managerial staff of enterprises.
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The results disclose that the most important features of
entrepreneurship’s expression are appliance of scientific
and technological research and their results, and appliance
of new technologies. Less, but also important are such
features as profitability, activity effectiveness, innovation
creation and usage, responsiveness to the owner,

responsiveness to investors, responsiveness to employees,
to society, usage of information technologies.
Competitiveness, activity dynamics, creation of new job
places, knowledge creation and usage, human resources’
quality and management, responsiveness to society are
meaningful features in researched enterprises (Table 2).

Table 2

The most important features of entrepreneurship’s expression in Lithuanian innovative SME

sEconomical activity
Striving for profitability
Activity effectiveness
Striving for competitiveness

Creation of new job places )

| Réspansiveness to employees

Social cohesion activity
Responsiveness to the owner
Responsiveness to investors

Responsjveness to society
\ \

\ \

Managerial activity
Innovation creation and usage
Knowledge creation and usage 2
Human resources quality and management

Activity dynamics ;o <|, J_ ]
II
|

_AppMn;:g of scientific and technological research and

" Appliance of new (production) technologies

Te@hno}é;’zical (including environmental) activity

their results

Usage of information technologies

Source. Greblikaite J., 2011.

As not important such features of entrepreneurship’s
expression were mentioned: development of production/
services process, development of the value of trade mark,
development of intrapreneurship, networking, virtuality,
consumer needs’ research, implementation of sustainable
development concept, and implementation of cleaner
production. The interviewed enterprises are not production
enterprises, so appropriate features might be not important
for them.

In the research a biggest part of theoretically
emphasized modern features were distinguished as
meaningful and important reflecting the expression of
entrepreneurship in these enterprises. The most meaningful
features are related with innovation and technologies, and
the responsibility of decisions to owners, investors, and
employees. This dependence of features could imply the
possible solutions’ dependence on the owners of
enterprises. The role of investors is strong and important in
such SMEs activity. The investors, owners, and managers’
perception of entrepreneurial ability could change the
overall perception of category in the enterprise, also its
practical meaning to enterprise (Krisciunas & Greblikaite,
2006). Entrepreneurship creates added value to SMEs, as
also gives a competitive advantage.

According to the research results the most important
features are related with growing competition requirements
and globalization processes. Priority goes to research, new
technologies, innovation which can bring to enterprises
earnings and profit. Concerning the third hypothesis of the
research the appropriate assumptions can be made.
Traditional and consolidated features of entrepreneurship’s
expression in an enterprise are important but not so much
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Jolita Gréblikaite, Kestutis Kris¢itinas
AntrepreneriSkumo raiskos raida ir bruoZai imonéje

Santrauka

Pastaruoju metu globalizacija, didéjanti konkurencija bei rinky spaudimas kelia naujy i$8tikiy vadybininkams ir jmonéms. Naujos strategijos,
jvertinti sprendimai, nauji mastymo budai yra diegiami versle. Tac¢iau yra ir tradiciniy pozitiriy j versla, kurie sukuria pridéting vertg. Vienas i$ jy yra
antreprenerysté. Sis reiskinys seniai paplites, tagiau jo reikimeé yra didéjanti, todél svarbi.

Antreprenerysté jmonése pasireiskia antrepreneriskumo kategorija. Antrepreneriskumas gali biiti nusakomas tam tikrais jo raidkos bruozais. Sie
bruozai yra iskristalizuoti i§ teoriniy darby antrepreneriskumo ir antreprenerystés tema. Siy bruoZy visuma atskleidzia dabarting antrepreneriskumo
koncepcija jmongéje. AntrepreneriSkumo raiskos bruozy tobulinimas jmonéje ypaé priklauso nuo ekonominiy ir visuomenés transformacijy. Bruozai
apima ekonoming, vadybing, socialinés sanglaudos ir technologing veiklos sritis jmongje. Yra svarbus visas bruozy rinkinys, suformuojantis $iuolaiking
antrepreneriSkumo koncepcija jmongje. Skirtingose jmonése gali biiti pasireiSkiantys vieni ar kiti bruozai, skirtingas jy stiprumas, raiskos ypatybés, netgi
kilmé, bei pati iSraiska, kuri gali biti ir kiekybing, ir kokybiné. Teoriskai nustatytyjy ir isskirtyjy antrepreneriskumo raiskos bruozy rinkinys atskleidzia
darniosios raidos koncepcijos nuostatas.

AntrepreneriSkumo raiskos bruozus iSryskina antrepreneriSskumo raidos tyrimai. Analizuojant raida iSaiskéjo, kad kai kuriuos antrepreneriskumo
raiSkos bruozus galima laikyti tradiciniais, nesalygojamais ekonominiy transformacijy. Tokie bruozai yra pelningumas, ekonominis rizikingumas, rizikos
kapitalo investavimas, verslumo motyvacija.

Naujieji bruozai radosi ir plétojosi besikeiciant ekonominei ir verslo aplinkai. Ypac yra svarbi technologiné pazanga, kurig skatina ir lemia inovacijy
kiirimas ir naudojimas, naujy gamybos ir informaciniy technologijy taikymas, tinklaveika. Ziniy kiirimas ir naudojimas yra vienas i§ Siuolaikiniy
antrepreneriSkumo raiSkos bruozy, salygotas ziniomis grjstos ekonomikos plétros.
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Prie naujai besiradusiy bruozy priskirti aplinkosaugos dimensija jmonéje nusakantys antrepreneriSkumo raiskos bruozai. IStekliy taupymas,
$varesnés gamybos jgyvendinimas jmonése yra salygoti konkurencijos, vartotojy bei visuomenés spaudimo.

Socialinés atsakomybés dimensija yra pakankamai nauja jmonése. AntrepreneriSkumo raiska jmonése yra neatsiejama nuo socialiai orientuotos
veiklos, kuri yra susijusi su atsakomybe akcininkams ir investitoriams, atsakomybe darbuotojams, savininky atsakingumu, atsakingumu visuomenei bei
draugiskumu probleminéms socialinéms grupéms. Socialinés atsakomybés dimensija vis placiau atsiskleidzia per diegiamas jmonéje vertybes. Daznai,
anksc¢iau mokslininky vadinta verslo etika $iandien jau jvardijama kaip vertybiy vadyba. Biitent §i vadybos pakraipa atsako uz socialinius jmonés rySius
su aplinka.

Didéjanti konkurencija kei¢ia ir vadybos metodus. Tokiu biidu kei¢iasi antrepreneriskumo raiskos bruozai, pasireiskiantys jmonés vadybos veikloje.
Zmogiskyjy istekliy puoseléjimas, mokymas(is), komandinio darbo plétra. Lyderiavimo skatinimas, sprendimy priémimo reik§mingumas, pokyciy
valdymas, organizacijos plétra tapo naudingais ir reikalingais jmonése.

Teorinés analizés metu buvo isskirti ir pagrjsti antrepreneriskumo raiskos bruozai jmonéje. Toliau tikslinga istirti juos empiri§kai. Antreprenerysté
yra glaudziai susijusi su smulkiosiomis ir vidutinémis jmonémis (SV]), jose yra daugiau pastebima antrepreneriskumo raigka. Imoniy savininkai neretai
yra antrepreneriai arba turi antreprenerio potencialg. Nedidelés jmonés kolektyva gali sudaryti ne vienas antrepreneriSkumu pasizymintis darbuotojas.

Svarbiausia struktiiriné parama atkeliauja i§ Europos Sajungos (ES). Tai lie¢ia ir smulkias bei vidutines jmones. Skiriama parama yra susijusi su tam
tikrais prioritetais. Dokumentuose skelbiama, kad yra remiama inovatyvios ir antrepreneriSkos smulkios ir vidutinés jmoneés. Taigi, galima
antrepreneriSkumo raiskos bruozy paieska tokiuose projektuose, kuriuos remia ir kuriuose skatina dalyvauti Europos Komisija (EK). Empirinio tyrimo
tikslas, nagringjant §iuos projektus, yra susijgs su bruozy raiska projektuose, atsizvelgiant j tai, kaip netiesiogiai ekspertai vertina antrepreneri$kuma
smulkiose ir vidutinése jmonése Europos Sajungoje.

Kita empirinio tyrimo dalis yra paremta inovatyviy Lietuvos jmoniy tyrimu. Tokia aplinka, kaip mokslo parkas, gali suteikti reikiamy salygy
imonéms plétojant antrepreneriSkuma. Interviu Kauno technologijos universiteto (KTU) Regioninio mokslo parko jmonése atskleidzia antrepreneriskumo
raiskos ypatumus. Tirtos progresyvios ir efektyviai veikianc¢ios parko jmonés, o interviu ekspertai pasirinkti pagal jy i$silavinima, uzZimamas pareigas,
informuotumo apie tiriamajj klausima lygj.

Europos Komisijos remiamy smulkiyjy ir vidutiniy jmoniy projekty analizé atskleidé, kad juose pasireiskia tokie bruozai kaip gamybos/ paslaugy
proceso plétra, gamybos veiksniy koordinavimas, pelningumas, konkurencingumas, ekonominis gyvybingumas. Taip pat yra svarbis tokie bruozai kaip
inovacijy kiirimas ir panaudojimas, naujy technologijy taikymas, moksliniy tyrimy atlikimas ir jy rezultaty taikymas. Tokiy bruozy pasireiSkimas
projektuose yra salygotas projekty prioritety, skatinamy Europos Komisijos.

Europos Komisijos remtuose inovatyviy smulkiy ir vidutiniy jmoniy projektuose i§ vadybinés jmonés veiklos, yra svarbiis tokie antrepreneriskumo
raiSkos bruozai kaip zmogiskyjy istekliy mokymas(is), jy puoseléjimas, taip pat vartotojy poreikiy tyrimy skatinimas.

Istekliy taupymas, Svaresnés gamybos taikymas yra tie bruozai, kurie pasireiskia inovatyviuose smulkiy ir vidutiniy jmoniy projektuose. Socialinés
atsakomybés bruozai néra aiskiai iSreiksti ar remiami nagrinétuose projektuose.

EK remty inovatyviy smulkiy ir vidutiniy jmoniy projektuose 2002-2006 metais, svarbiausieji antrepreneriSkumo raiskos bruozai yra susij¢ su
inovacijomis, naujomis technologijomis, naujomis Ziniomis, moksliniais tyrimais. Taip pat akcentuojama gamybiné veikla. AntrepreneriSkumas ES yra
remiamas, taciau jis turi pasizyméti Siuolaikiskais raiskos bruozais. Rekomenduotina ekspertams iplésti antrepreneriskumo koncepcijos rémus vertinant
projektus, bei skatinant jmones dalyvauti siekiant finansinés paramos veiklai plésti.

KTU Regioninio mokslo parko jmonés nori prisiderinti prie verslui keliamy reikalavimy, kartu iSlaikydamos ir tam tikra savituma bei
antrepreneriSkumo dvasig. Igyvendinant konkurencingo verslo tikslus, jmonés neatsisako nei rizikingumo, nei rizikos kapitalo investavimo, ta¢iau
koncentruojamasi j rinkos keliamus reikalavimus, siekiant ne tik pelno, bet ir socialiai atsakingo veiklos rezultato. Tyrimas atskleidé tokius
antrepreneriSkumo raiSkos bruozus pasireiskianc¢ius ir svarbius KTU Regioninio mokslo parko jmoniy veikloje: pelningumo siekimas, veiklos
efektyvinimas, konkurencingumo siekimas, veiklos dinamiskumas, naujy darbo viety kiirimas. Tai klasikiniai antrepreneriskumo rai§kos bruozai, tac¢iau
ju svarba yra neatsiejama nuo verslo tiksly.

Antrepreneriskumas ir jo raiska inovatyviose SV] yra neatsiejami nuo technologijy plétros. Ziniomis gristos ekonomikos plétra keicia tiek poziirj i
versla, tiek ir patj versla. KTU Regioninio mokslo parko jmonése yra suprantama tokiy antrepreneriskumo raiskos bruozy kaip naujy (gamybos)
technologijy taikymas, informaciniy technologijy naudojimo svarba. Imonése yra aktualiis mokslinai ir technologiniai tyrimai bei jy rezultaty taikymas.
Istekliy taupymas yra laikomas svarbiu inovatyviose SV] ir tai galima paaiskinti, visy pirma, bendru i§laidy mazinimu. Tar$os prevencijos jgyvendinimas
imonése yra siektinas tikslas.

Svarbu pabreézti, kad KTU Regioninio mokslo parko jmonése yra svarbiis tokie socialinés sanglaudos srities antrepreneriskumo raiskos bruozai kaip
atsakingumas savininkui, atsakingumas investitoriams, atsakingumas darbuotojams bei atsakomybé visuomenei. Yra svarbu, kad jmonés supranta
glaudaus socialinio kontakto svarba, nes tai didina ir jy konkurencing pozicija rinkoje. Socialinés atsakomybés jgyvendinimas sustiprina jmoniy pozicijas
konkurenty akyse bei kelia pasitikéjima tarp visuomenés nariy.

Tyrimo metu pasitvirtino trys straipsnyje iSkeltos tyrimo hipotezés. Pirmojoje hipotezéje teigiama, kad egzistuoja rySys tarp antrepreneriskumo
raiskos bruozy raidos ir ekonominés bei socialiné raidos, jos transformacijy. Antrojoje hipotezéje sakoma, kad formuojasi nauji antrepreneriskumo
raiSkos bruozai jmonéje arba, kitaip sakant, formuojasi atitinkamos prielaidos naujy bruozy radimuisi ir jy plétrai. Treciojoje, pasitvirtinusioje hipotezéje
teigiama, kad KTU Regioninio mokslo parko jmonés turéty diferencijuotai vertinti antrepreneriskumo raiskos bruozus, akcentuodamos ir nusistovéjusius
klasikinius antrepreneri$kumo raiskos bruozus, ir naujai besirandancius.

Raktazodziai: antrepreneriskumo raiskos bruozai, antrepreneriskumas, inovacijos, zinios, naujos technologijos.
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