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The paper explores online communication of environmental non-governmental organizations (NGO) with their
stakeholders. The aim of the research is to determine whether organizations use Facebook social network, and what 
communicative purpose they use it for. The subject of analysis has been firstly the transparency of NGO operations,
secondly the engagement of stakeholders for the purposes of strengthening relationships and securing resources, and 
thirdly the potential of Facebook social network as a public relations tool that is able to ensure openness in the activities 
of the civil sector. Based on the conducted study, it was concluded that majority of environmental NGOs have still not
developed an awareness on the benefits of this type of communication, and that only minority of organizations which do 
use Facebook as a public relations tool pay any significant attention to establishing of interactive dialogue with the main 
stakeholders. For more exhaustive conclusions and in order to explain the findings from manager’s point of view, we used
secondary data from surveys conducted by the NGO “Civic Initiatives”, such as questionnaires and in-depth interviews 
with managers of non-governmental organizations. The significance of this paper is that it provides an overview of the 
current situation in the study area and provides theoretical background and guidance to managers and public relations 
practitioners for the improvement of their activities.

social networks; Facebook; communication; environmental non-governmental organizations (ENGOs); the 
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Nevyriausybinių organizacijų bendravimas per Facebook socialinį tinklą

Facebook

tyrimo tikslas yra nustatyti ar organizacijos naudoja Facebook socialinį tinklą ir kokiems bendravimo tikslams jos jį 
naudoja.
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Šio darbo naujumą

: kokiu mastu ir kokiam tikslui NO naudoja Facebook,

Facebook

Twitter, LinkedIn, MySpace, Google Plus+, Flickr
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